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1. Executive Summary 

 
This document constitutes Deliverable D8.1.3 which updates the dissemination plan with 
activities (past and future) related to PENG during the third and last reporting period, from 
March to August 2006. This deliverable is intended to detail the dissemination strategy 
conducted along the project period, therefore facilitating the successful dissemination and 
exploitation of the results of the work on a trans-national basis across the European Union and 
beyond. 
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2. Introduction 

The broad objective of the dissemination plan is to facilitate the successful dissemination and 
exploitation of the results of the work on a trans-national basis across the European Union. The 
current deliverable corresponds to the WP8 and is the final dissemination plan of the work 
carried out within the project. The lead partner of WP8 is ATOS. 

The dissemination of the PENG results aims to maximize the visibility of the projectÕs processes 
and outcome in order to: 

• Comply with the IST Programme requirements, 
• Identify target communities and environments for use, 
• Track market trends and problems, 
• Generate ideas for new projects, and 
• Help to define a go-to-market strategy 

The major responsibility of this deliverable is to:   

• Define goals: develop a common understanding of dissemination necessity and to 
define the major target communities. 

• Define target groups 
• Shape content: decide the types of information to deliver, to shape the key 

messages, and to define the right format(s) and channels based on PENG assets and 
needs. 

• Define target activities 

More specifically we shall attempt to: 

• Promote PENG technology and services to the potential recipients:  
• To get a critical mass of  Òearly usersÓ, to have relevant feed-backs and significant 

statist ical data; 
• To promote Òbest practicesÓ towards potential user organisations; 
• To disseminate the work carried out and results achieved to the wider possible 

audience 
• To support the exploitation of project results 
• To keep track of technical and market changes affecting the project 

By the t ime of the creation of the final dissemination plan, a number of dissemination activities 
have taken place and many others are foreseen during the project duration and after the 
project completion. 

The scope of the dissemination activities, in regard to the third reporting period (D8.1.3), is 
beyond the init ial awareness focus, and is oriented towards the spreading of the results to 
the potential clients and other interested parties. An innovative and ambitious project like Peng 
has to become the focal point for the researchers and leading-edge industrials in the area of 
multimedia news systems. 
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3. Dissemination Goals 

In broad terms the three main aims described in previous D8.1.1 and D8.1.2 remains valid: 

Ensure we are known 

As the PENG idea is newly under materialization there is a major objective of creating 
awareness amongst the main target groups. 

Ensure we are used 

Immediate corollary to this objective is the attempt to generate significant growth in use of the 
PENG solution. 

Ensure we are useful 

Although PENG solution is in a final development phase, there is a need to ensure that the 
interactive user feedback channel is maintained. This has to be employed by users to provide us 
with their opinion, suggestions and criticism to the current situation of the project.  

To achieve the dissemination goals presented above (make sure we are known, make sure we 
are used, make sure we are useful), a range of dissemination goals have been followed. 

Awareness dissemination goals include: (Awareness = make sure we are known, getting 
people to know about the PENG solution). 

Web promotion actions: Search engine registration/maintenance, exchange of hyperlinks 
(especially with EC services such as CORDIS etc.).  Advanced search engine registration and 
upkeep. Using extensive hyperlink exchange and upkeep. Using simple links to journalistÕs 
sites/onÐline newsletters, as well as news service and e-magazines, etc.  
Events: Seek visible presence/ representation at key events (seminars, workshops, showroom 
and exhibition) frequented by significant numbers of target individuals /organisations. 
Press Release: Submission of papers with regards to PENG solution in International Journals. 
Off – line promotion actions: Production of printed material, give-aways, CD-ROMs. 

Usage dissemination goals include: (Usage = making sure that a group of application users 
and specific interest group is actively participating). 

User friendliness: PENG website design and structure, clarity of presentation / language, 
simplicity of use, etc. 
Collaborative services on the website:  highlight recent information - WhatÕs new? On-line 
newsletter/chat service, etc 
Training: Effective training is important to cover the needs both of the application users as well 
as the members of the PENG specific interest group. 
Seminars: Seminars should be considered to enrich the knowledge of potential interested 
parties where the objectives of the project are clearly defined and project news are presented. 
Usability dissemination goals include: (Usability=  Making sure we satisfy the identified 
needs of application users and specific interest group as they evolve over time.  In order for 
this to be achieved we need to attract our group of possible PENG test users and allow them to 
express their ideas during the early stages of the PENG development). 
Registration: Ensure users supply minimum information (user name, organisation type, e-mail, 
country), cookies to track users/movements, etc. By user registration we come up with a list of 
interested parties that may be helpful by providing information during the project lifecycle.  
Structured arrays of links to be included in the website to associated sources. 
Events: Exploit presence at events/demonstrations to interrogate users in a structured manner 
in order to generate specific structured discussions (e.g. user panels, questionnaires) to gather 
user opinion, etc. 
Interactive services: On-line forums/newsgroups/discussion groups, help desk/  
Tracking, etc. 
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Statistics: Keep track of key information (numbers of users, country, type of organisation, 
information collected, etc.) 
Feedback forms: Provide users with a visible channel to provide 
opinion/suggestions/complaints, and give prompt acknowledgement. An online feedback form is 
considered to be included for the users of the PENG website 
Surveys: Formal survey operations (postal/e-mail/ telephone questionnaires/ interviews), pop-up 
mini-surveys, etc.  
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4. The two periods of our promotion strategy 

PENG is developing in stages like any new idea. Accordingly, we separate our promotion 
strategy into two periods according to the project’s evolution.  

During the first period, key issues are the product positioning, and the identification of the 
target audience that is potentially interested in the work carried out by the PENG Consortium. 
An addit ional issue is the identification of an appropriate mix of dissemination activities, 
targeting the creation of awareness of our work.  

During the second period, when the system has progressed and reached completion, promotion 
should concentrate on the PENG solution that will support the exploitat ion activity.
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5. Product Positioning 

PENG solution will introduce innovation that will address both process innovation and 
technology advance in the personalised news making, aiming to relieve the overburdening of 
the professionals in tasks such as information search and retrieval. 

Init ially, we posit ion PENG among news composit ion systems or content programming systems. 
The system, however, supports all stages of the news lifecycle. Text, images, speech and 
videos will be gathered from different sources (including the Web) using a combination of push 
and pull technologies and presented to the user in a personalised way, adaptive to the user 
changing interests and modality of access (desktop, laptop, PDA, WAP, etc.) so in addition to 
composition and programming, it contains also mult imodal presentation layer. 

In the first phase of product positioning, a market update and analysis will be done in order to 
make SWOT (string, weak, opportunities, threats) analysis for PENG. We give a short 
descript ion of some available systems identified so far:  

In the first phase of product positioning, a market update and analysis has been done in order 
to make SWOT (Strength, weakness, opportunit ies, and threats) analysis for PENG. There is a 
list of R&D init iatives that the consort ium has been monitoring and we give a short descript ion 
of them: 

Fishwrap is an experimental electronic newspaper system developed at MIT. The definit ion of a 
user profile is both based on personal and community interests. The Fishwrap system employs 
an automated news model called "Glue", which is composed of interrelated components that 
assemble an individual's news. One of the main aims of Glue is to retrieve relevant art icles.  

The ELIN project (funded by the European Community) is centered on the development of the 
ELIN toolkit , an add on to the publishing systems of media companies. The core technologies in 
the project are interactive video (MPEG 4 and 7), personalisation and interactive animation. 
These technologies are employed to support the use and production of interactive news and 
advertisement on demand. A media-server for Newspaper based on MPEG-7, the new standard 
for the description of multimedia content, is used for content management. All of this will occur 
in a platform independent way for mobile and home terminals by creating advanced Newspaper 
on Demand applications, creating the associated streamed audio-visual media and media 
services. Particular emphasis is given to the development of an intelligent agent concept for 
filtering, segmenting, extracting and summarising the streamed audio-visual news media for 
dynamical generation of a personalised newspaper and beyond that an intelligent Dialogue 
Management to allow interactivity. 

The Informedia I/ Informedia I I   project developed at Carnegie Mellon University. The 
overarching goal of the Informedia init iatives is to achieve machine understanding of video and 
film media, including all aspects of search, retrieval, visualization and summarization in both 
contemporaneous and archival content collections. The base technology developed under 
Informedia-I combines speech, image and natural language understanding to automatically 
transcribe, segment and index linear video for intelligent search and image retrieval. 
Informedia-II seeks to improve the dynamic extraction, summarization, visualization, and 
presentation of distributed video, automatically producing ÒcollagesÓ and Òauto-documentariesÓ 
that summarize documents from text, images, audio and video into one single abstraction. 

The F’schl‡r project of Dublin City University, Centre for Digital Video Processing. F’schl‡r-TV 
and F’schl‡r-News aims at developping techniques and tools to automatically analyse and index 
digital video information and allow content-based operations such as browsing, searching, 
alerting, filtering and summarisation. 

The Audiosurf project of LIMSI-CNRS. The goal of this project is the creation of an audio 
indexing platform to enable user to retrieve information form a TV/radio corpus as if these were 
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textual documents. The document content is modelled only from automatic audio transcript ion 
and a vector space model is used for retrieval. 

MIND (Resource selection and data fusion for Mult imedia International Digital libraries, IST- 
2000-26061): MIND aims at addressing and exploiting the increasing number of digital libraries 
available internationally through networks, like the Internet and the World Wide Web. More 
specifically MIND aims at designing models and building set of tools and associated test-beds to 
improve the effectiveness of resource selection, mult imedia information access, retrieval and 
fusion of the retrieval data. Operative commencement was on 1st jan 2001 

OLIVE (A Mult ilingual Indexing Tool for Broadcast Material Based on Speech Recognit ion) OLIVE 
is developing a system which automatically produces indexes from the sound track of a 
programme (television or radio). This allows archives to be searched by keywords and 
corresponding visual or soundtrack material to be retrieved. OLIVE broadens the applicability of 
PopEye, which is using subtit les and video time codes to index broadcast material. No signals of 
exploitation carried out have been found. 

ALERT (Alert system for selective dissemination of multimedia information): The ALERT project 
aims to associate state-of-the-art speech recognit ion with audio and video segmentation and 
automatic topic indexing to develop an automatic media monitoring demonstrator and evaluate 
it in the context of real world applications. The targeted languages are French, German and 
Portuguese. The consort ium consists of academic partners well known for their work in speech 
processing, speech recognition, topic detection and video processing as well as of leading 
European media monitoring companies that offer Selective Dissemination of Information (SDI) 
services for clients and of a major European TV station that runs its own SDI department. 
Furthermore, two of the partners are software developing companies that will serve as system 
integrators. This is a media monitoring system that may be useful to the documentalists who 
manage the own archive of the company, but the reporters (the future users of PENG) need as 
well to search from several sources to find the background information to write the news. 

 

The Position of Peng: although these projects consider issues also dealt by Peng they are not 
competit ion as they have a different orientation. They can be considered free on-line news 
gatherers or summarisation tools oriented to end users and lack the accuracy needed to be 
useful to professional journalist. 
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6. Target Groups 

PENG aims at defining a standard technological solution that supports heterogeneous users: in 
fact, it will affect a wide and very diverse community of users, with different needs and 
requirements. The target user community where we are aiming to disseminate the PENG 
project is not the public at large but a very specific community with uneven IT skills. This 
specificity has to be taken into account to ensure effective use of the dissemination tools that 
are going to be considered.  

Possible user targets could be information-intensive workers, students of communication 
facult ies, journalists interested in sport, culture, economy, etc. An important characteristic that 
will be ensured by the system will be the flexibility in modelling the user topical interests and 
context, intended as the capability to be both tolerant to the vagueness and uncertainty in the 
user-system interaction and adaptive in the learning process of users' preferences changing 
over t ime. 

PENG dissemination activit ies will address specific target groups. The target groups of the PENG 
promotion plan are presented below: 

 

Geographic Coverage 

EU Member States: Concerning the geographic target area, we target the EU Member States, 
Associated Countries as well as potential EU member states.  

We will also make appropriate dissemination of the PENG results in USA, by means of targeted 
seminars in academic institut ions and industry. These activities will assure that PENG work is 
really at the forefront of the research in the field.   

 

Position Related Target Group 

From the work carried out for the D1 deliverable ÒIdentification of user groups and contentÓ 
several groups will be identified. These groups as well as Academic Representatives and 
Departments of Scientific and Research Associations, form our immediate dissemination 
recipients that we should target.  

 

Broadcast company newsroom 

We will identify the different roles inside of the news staff in a television company as Peng is a 
system oriented to the TV industry. These roles are our main target when it comes to make 
Peng known among possible users: 

• Reporter: the news is assigned to him by the editor in chief. He researches and 
presents the information. Each morning checks the newswires and informs the editor in 
chief about the relevant news of the day. 

• Editor in chief: he is informed by the reporters of his section about the relevant news. 
Early in the morning discusses the issues with the other editors and assigns each news 
to a reporter. 

• Director: he is informed by all the editors in chief and gives them the necessary 
instructions to distribute the news. 
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• Documentalist: He is in charge of the company archive. He decides which material must 
be stored and categorizes the audiovisual material in order to be found when needed. 
The reporters ask them for background information. 

• Technician manager: He is in charge of the software and hardware system, this is the 
newsroom system, the database, the archive, etc. He must have precise knowledge of 
the news workflow. 

 

The first evaluation of PENG was done by a group of journalists from USI . The comments 
provided by them were used to improve the PENG system. The final evaluation was done by a 
group of journalists from RTSI that filled a questionnaire about the PENG system. 
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7. Dissemination Channels 

In order to be effective and organized in communicating the PENG solution, a set of 
dissemination channels have to be considered: 

• World Wide Web 
• Media /press release 
• Events (Workshops/Conferences/Exhibitions) 
• PartnersÕ existing customer base  
• Off line promotion actions (brochures/ leaflets/CD-ROM etc.) 
• Internal exploitation channels 
• Research publications prepared by the academic partners 

 
During the first two months, a brochure has been designed as well as the web site. 

 
Figure 1: PENG brochure front page 
 

 
 

SLB ! 8/11/04 16:54
Deleted: 
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Figure 2: PENG Brochure back page 
 

 
 
Figure 3: PENG web site 
 
 
Peng presentation has been updated.
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8. Message Content 

The core of our dissemination activit ies should be based on a few, sound and clear messages.  

The core information will cover the following elements:  

• What is PENG 
• PENGÕs objectives 
• Added value and benefits 
• Target groups 

What is PENG 

The general objective of PENG is that it will be an innovative tool able to help in realizing the 
full potential of the information society in domain of news making.  The project will contribute 
to introduce the IT benefits within the field of professional journalism. 

PENG’s objectives 

The objectives of PENG are to develop an integrated system for multimedia news search, 
filtering, retrieval and fusion. 
 
Added Value and Benefits 
 
Address information access for the non-expert users, both in a home and in a mobile 
environment, in order to make it easier the access to this huge amount of heterogeneous 
information "anywhere and anytime". 
 
Target Groups 
 
User targets could be information-intensive workers, students of communication facult ies, 
journalists interested in sport, culture, economy, etc 
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9. Dissemination activities completed and foreseen 

More specifically, there are a number of dissemination actions that have taken place and 
several others that are planned for the next coming months, which correspond to the proposed 
dissemination channels: 

• Creation/Upkeep of an effective web site  
• Creation of a brochure 
• Creation of a poster 
• Preparation of an intermediate and final presentation for workshops and 

conferences  
• Production and publication of papers by the academic partners 
• Participation in IT workshops/conferences at which the project may be 

presented or papers produced during the project  
• Organisation of workshops and seminars for TV, newspaper or journalism 

association with other institutions to ensure dissemination in this domain  
• Notification of the generic project results to the appropriate target audience 

(internal/external) in the member states of the project participants  
• CD-ROM 
• Clustering 
• Submission of project results on the CORDIS Technology Marketplace 

PENG website 

Great emphasis has been given in the Upkeep of the PENG (web-site). The web site is used to 
establish an on-line communications centre and to present the project and its results to a 
worldwide audience.  At this level of functionality, the web site is giving an overview of the 
projectÕs summary, project objectives, projectÕs innovative aspects. In addition someone can get 
informed about events taking place during the calendar year, or contact PENG coordinator 
through email.  
 

Brochure 
A brochure for the PENG project has been created in order to be distributed in major events 
which the Consort ium targets part icipation. This brochure has been regularly updated to 
present the current state of the development of the project activities.  

Intermediate and final Power Point presentation 

An intermediate presentation of the PENG project was created towards the end of the 2rd month 
of the project duration. The final one will be prepared towards the end of August 2006 
depicting the integration of the final validationÕs results. 

Production and presentation of papers 

Scientific papers have been produced during the project duration and at the end of the project 
depicting the projectÕs results. This type of dissemination is of course crucial for the project. I t  
is intended that the project follow a number of routes to dissemination. Where possible, we will 
endeavour to publish all algorithms and research results in a number of different places. We will 
outline some of these here:  

• Academic Journals:   We will publish the results of the work carried out in the PENG 
project in leading Information Retrieval,  Digital Library and soft-computing journals 
including: Information Processing and Management, Journal of the ASIST, ACM 
Transactions on Information Systems, Information Retrieval, International Journal 
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of Digital Libraries, Pattern recognition journal, IEEE Transactions on Mult imedia, 
International Journal of Intelligent Systems, Fuzzy sets and Systems. 

• Academic Conferences: We will focus on academic conferences of a suitable level 
such as those organised by recognised national and international bodies (e.g. 
Association of Computer Machinery (ACM), British Computer Society (BCS), and the 
IEEE). These conferences might include: SIGIR (International Conference on 
Research and Development in Information Retrieval), ACM-SAC (Symposium on 
Applied Computing), CIKM (Conference on Information and Knowledge 
Management), JCDL (Joint Conference on Digital Libraries), ECDL (European 
Conference on Digital Libraries), ACM-AVI  (Advanced Visual Interfaces), IEEE ICME 
International Conference on Multimedia, FUZZ.IEEE (International Conference on 
Fuzzy Systems), IFSA (International Fuzzy System Association Conference), ECIR 
(European Conference on Information Retrieval). 

• Academic Workshops: PENG members will be active either in participating in 
different workshops or arranging them. Particularly, a workshop will be held at the 
end of the project. The aim of this workshop is to demonstrate the results of the 
project to academics, potential end-users and potential business partners. In 
addition, another workshop might be organised in the context of a major internal 
conference in the second year. This workshop will be related to the general area of 
research of information access and retrieval and will present the results of the 
PENG project in relation to similar work being carried out in USA and Europe.  

• Government and European Organised Events: We will take part in Government and 
European-organised events. We have mentioned workshops organised by the 
DELOS network. We will also take part in other events such as events organised by 
the National Science Foundation such as the Digital Government conferences.  

• The Commercial Sector: The commercial sector will be reached mainly through the 
presence of members of the project at international and national academic events. 
In addit ion, most of the ÔacademicÕ events which we will attend will be attended by 
a significant proport ion of interested people from industry.  

• The Broader European Citizenry: PENG will endeavour to get broad art icles into 
general magazines more aimed at the broader European cit izenry. These might 
include New Scientist in the UK, as well as other popular science publications. We 
will also use the informational resources of IST and the CEC in general which are 
aimed in this direction. 

 

Conferences/Exhibitions/Workshops 

Participation on several events has taken place and the Consort ium foresees participation on 
several others. All partners were requested to provide information on their completed/ foreseen 
activities the PENG project. A list of proposed events in which PENG can be promoted is 
included. In Annex 1 a series of draft lists of the planned events to take place is reported. Each 
list represents the activit ies of one PENG partner. Each list, at this stage, contains only events 
that are already planned. However, since the project is just started we envisage much longer 
lists of events over the whole duration of the project.  
 
 
 

Organisation of Workshops/Seminars 

Organisation of workshops in association with other institut ions to ensure dissemination in this 
domain is foreseen. A workshop will be directly organised by PENG at the end of the project. 
The aim of this workshop is to present and demonstrate the results of the project to academics, 
potential end-users and potential business partners. The workshop will be held attached to a 
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major conference related to the general area of research of PENG. Although we will target an 
international conference, we would prefer the workshop to be held in Europe, to maximise the 
dissemination in the EU. The proceeding of the workshop will be either published as an 
independent volume (where possible) or will be part of a special issue of an international 
academic journal.  Professionals and industry will be invited to attend the workshop.  
 

Submission of project results on the CORDIS Technology Marketplace 

The CORDIS Results Service provides a unique opportunity to publicize your research results, 
which require further development or exploitation support. Requests can concern technologies 
as well as processes, methodologies or know-how. 

SPIRE 2006 

The main activity in the close future is going to be PENG seminar, to be organised in parallel 
with a conference in Glasgow: SPIRE 2006, the thirteenth edition of the Symposium on String 
Processing and Information Retrieval.  

I t will take place on 11 Ð 13th October 2006, and covers research in all aspects of string 
processing, information retrieval, computational biology, pattern matching, semi-structured 
data, and related applications. 
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10. Annex 1 – Dissemination events 

 
Table of events to be completed 
 
CNR 
 
 

 Action1 Target Group2  Dissemination 

Activity 3 

Means4 Estima
ted 

Size of 
the 

Target 
Group

5 

When  Expected 
benefits6 

1 Contacts with 
Italian Target 
Groups 

IT managers and 
journalists in RAI  

Project 
presentation 

Interviews, 
mailing 

10 Feb-May 
2005 

Awareness 

2 
Contacts with 
Royal Statistical 
Society of  
London  
 

 

IT managers 
participating at the 
European 
Workshop on 
Integration of 
Knowledge, 
Semantic and 
Digital Media 
Technologies  

Project 
presentation 

  

Poster and 
discussions  

na Novemb
er 25-
26-2004 

Awareness 

3 
Presentation to 
research 
community 
 

DEXA Workshop 
titled: Integrating 
Data Mining, 
Databases and 
Information 
Retrieval (IDDI-05), 
in Copenhague 
(Denmark) 

Project 
Presentation  Presentation na August 

22, 2005 
Awareness 

4 
Publication Scientific 

community, “Soft 
Computing for 
Information  
Retrieval on the 
Web”, Springer 
Verlag readers 

Publication of the 
article “A 
dynamical 
Hierarchical fuzzy 
clustering 
algorithm for 
document 
filtering” 

Publication 
paper 

Na 2006 Awareness 

                                                
1 Meeting, event, publication, contacts, or any other dissemination action carried out or 
planned to be carried out; 
2 Indicate the users or intermediary community addressed through 1; 
3 Please specify the dissemination-linked activities in 1; 
4 Please specify which dissemination tools you plan to use 
5 How many persons will be reached by the activity? 
6 Messages vs. specific target. 
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5 
7th International 
Conference on 
Flexible Query 
Answering 
Systems (FQAS 
2006) 

Researchers, 
developers and 
practitioners 

Paper “A Flexible 
News Filtering 
Model Exploiting 
a Hierarchical 
Fuzzy 
Categorization” 

Conference na 7th – 10th 
June 
2006 

Awareness 

6 
11th IPMU 
International 
Conference on 
Uncertainty 
Management in 
Information 
Processing 
 

scientists working 
on methods for the 
management of 
uncertainty and 
aggregation of 
information in 
intelligent systems 

 
Publication paper 
based on PENG’s 
technology.  

Conference na 2-7 July 
2006 

Awareness 

7 
DEXA workshop 
FLEXDBIST-06, 
Cracovia 

Scientific 
community 

Project 
presentation Conference Na 6th Sept 

2006 
Awareness 

8 
IJCAI 2007, 
Seventh Int. Joint 
Conf. On Artificial 
Intelligence 

Scientific 
community 

Paper 
“Hierarchical 
Fuzzy Clustering 
for News Filtering: 
model and 
evaluation” 

Conference Na 6-12 Jan 
2007 

Awareness 
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USI 
 
 

 Action1 Target Group  Dissemination 

Activity  

Means Estimated 
Size of the 

Target 
Group 

When  Expected 
benefits 

1 Contacts 
with 
journalists 

Journalists and 
media 
professionals, 
mostly of RTSI 

Project presentation 
and discussion 

Interviews, 
mailing 

12 Octobe
r / 
Novem
ber 
2004 

Awareness 

2 Lab’s 
website  

Website users http://www.newmin
e.org/peng-
outline.htm 

web na From 
Octobe
r 2004 

Awarness 

3 University’s 
website 

Website users http://www.unisi.ch/
progetto?id=114 

web na From 
Octobe
r 2004 

Awareness 

4 NewMine 
List 

List Subscribers Dissemination of 
questionnaire, brief 
project description 
and link to the 
website 

Email 
newsletter 

313 Septe
mber 
2005 

Participation in 
questionnaires, 
awareness 

5 Contact with 
new 
students 

University students Project presentation Oral 
presentation 

na Octobe
r 2005 

Awareness 

6 Doctoral 
course 

Doctoral students Case study Oral teaching na Nov-
Dec 
2005 

Awareness 

7 Contacts 
with faculty 
staff 

Faculty staff Project presentation Oral 
presentation 

na Jannua
ry 2006 

Awareness 

8 Article at 
Bernabe 
Digital 
Magazin 

Website users http://www.bernabe.
it/magazine/campus
/?ID=11 

Web Na Jannua
ry 2006 

Awareness 

9 Meeting in 
Institute for 
Journalism 
and Media 

Teachers and 
students 

Project presentation Oral 
presentation 

Na 2006 Awareness 
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USG 
 
 

 Action Target Group  Dissemination 

Activity  

Means Estimated 
Size of the 

Target 
Group 

When  Expected 
benefits 

1 Contacts 
with experts 
in 
information 
retrieval 

Academics, 
practitioners and 
industry related to 
the University of 
California at 
Berkeley, USA  

Project presentation Seminar and 
discussion 

20 Feb-
Mar 
2005 

Awareness and 
possible 
collaborations 

2 Contact with 
experts in 
Digital 
Libraries 

Academics, 
practitioners and 
industry related to 
the Palo Alto 
Research Centre 
(PARC), USA 

Project presentation Seminar and 
discussion 

30 Mar-
Apr 
2005 

Awareness and 
possible 
collaborations 

3 PENG link 
on lab’s 
website  

Website users http://www.ilab.cis.s
trath.ac.uk 

web na From 
Nov 
2004 

Awareness  

4 Publication Scientific 
community 

Publication of paper 
"University of 
Strathclyde at 
TREC HARD." 

Proceedings of 
the Fourteenth 
Text Retrieval 
Conference 
(TREC-14). 
2005 

Na Novem
ber 15-
18, 
2005. 

Awareness 

5 Contact with 
journalist 
related to 
the Scottish 
School of 
Journalism 

Journalists and 
news professionals 

Project presentation Discussion 10 June 
2005 

Awareness and 
collaboration 

6 Publication Scientific 
community 

Publication of 
‘Effective search 
results summary 
size and device 
screen size: Is 
there a 
relationship? Inf. 
Process. Manage. 
42(4): 1056-1074 
(2006)’ 

Publication 
paper 

na 2006 Awareness 

7 Publication Scientific 
community 

Publication of “An 
Evaluation of 
Resource 
Description Quality 
Measures.” 

Proceedings of 
the 21st Annual 
ACM 
Symposium on 
Applied 
Computing 

na April 23 
-27, 
2006 

Awareness 
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8 Publication Scientific 
community 

Publication of 
"Towards Better 
Measures: 
Evaluation of 
Estimated 
Resource 
Description Quality 
For Distributed IR." 

Proceedings of 
First 
International 
Conference on 
Scalable 
Information 
Systems 
(INFOSCALE 
2006) 

na May 29 
June 

Awareness 

9 Publication Scientific 
community 

Publication of paper 
"Adaptive Query-
Based Sampling 
For Distributed IR." 

Proceedings of 
the 29th Annual 
ACM 
Conference on 
Research and 
Development in 
Information 
Retrieval 
(SIGIR '06) 

Na August 
2006 

Awareness 

10 Publication Scientific 
community 

Publication of paper 
"PENG: Integrated 
search of 
distributed news 
archives." 

Proceedings of 
the 29th Annual 
ACM 
Conference on 
Research and 
Development in 
Information 
Retrieval 
(SIGIR '06) 

Na August 
2006 

Awareness 

11 Publication Scientific 
community 

Publication of paper 
“An adaptive 
stopping criteria for 
Query-Based 
Sampling of 
distributed 
collections” 

Proceedings of 
Thirteenth 
Symposium on 
String 
Processing and 
Information 
Retrieval 
(SPIRE 2006) 

na 11 – 
13th 
Octobe
r 2006 

Awareness 

12 Publication Scientific 
community 

Publication of paper 
“The relative effects 
of knowledge, 
interest and 
confidence in 
assessing 
relevance.” 

Publication 
paper to appear 
in Journal of 
Documentation, 
Emerald. 

Na 2006 Awareness 
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UJF 
 
 

 Action Target Group  Dissemination 

Activity  

Means Estimated 
Size of the 

Target 
Group 

When  Expected 
benefits 

1 Seminar at 
research 
group 
meeting 

French Research 
Community in Multi-
media Information 
Retrieval 

Project presentation Oral 
presentation 

15-25 Jan-
May 
2005 

Awareness 

2 REMI: 
association 
of French 
journalists 

Journalists and new 
professionals 

Project presentation 
and possible 
collaboration 

Discussion 5 areas May 
2005  

Awareness and 
collaborations 

3 PENG link 
on lab’s 
website 

Website users http://www-
clips.imag.fr/mrim/U
ser/georges.quenot 

Web Na From 
sept 
2004 

Awareness 

4 Contact with 
journalists 

Journalists and 
media 
professionals: 
FRANCE 3, 
Dauphiné Libéré, 
Echirolles Service 
of Communication 

Project presentation Usability tests Na Sept 1st 
2005 – 
June 
30th 
2006 

Awareness and 
possible 
collaborations 

5 Contacts 
with 
journalists 

Journalists and 
media 
professionals: 
FRANCE 3, 
Dauphiné Libéré, 
Echirolles Service 
of Communication 

Project presentation Usability tests Na Sept 1st 
2005 – 
June 
30th 
2006 

Awareness and 
possible 
collaborations 

6 Collaboratio
n with 
professional
s 

Team of 
ergonomists 

Project presentation Usability test na Sept 1st 
2005 – 
June 
30th 
2006 

Collaboration to 
improve the 
system. 

7 Contact with 
journalist 

Community of 
French journalists, 
the 'Club de la 
Presse Grenoble'. 

Project presentation 
during the meeting. 

Oral 
presentation 

na Sept 1st 
2005 – 
June 
30th 
2006 

Awareness and 
possible 
collaboration 
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8 Publication  Scientific 
community, website 
readers 

Project 
presentation, 
http://www.imag.fr/
Documents/lettre-
IMAG/Lettres.pdf/let
tre18.pdf 

 

Article in 
scientific 
periodic 
information 
letter named 
‘Lettre de 
l’IMAG’. 

na Sept 1st 
2005 – 
June 
30th 
2006 

Awareness 

9 Congress of 
the Union of 
the French-
speaking 
Clubs of the 
Press 

Community of 
journalists 

Project presentation Oral 
presentation 

Na 8-9-
10th  
Decem
ber 
2006 

Awareness and 
possible 
collaboration 
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ATOS 
 
 

 Action Target Group  Dissemination 

Activity  

Means Estimated 
Size of the 

Target 
Group 

When  Expected 
benefits 

1 Internal 
Project 
Presentation  

Account 
managers and 
interested 
consultants 

Project presentation Oral 
presentation 

15-25 From 
nov 
2004 

Awareness and 
possible 
exploitation 

2 Project 
presentation 

Members of 
Content4all IST 
project 

Project presentation Powerpoint 
presentation 

5-10 Jan-
May 
2005 

Awareness and 
possible 
collaborations 

3 Contact with 
RTVE 
(Public 
Spain tv) 

Journalist Project presentation Powerpoint 
presentation 

Na Octobe
r 2005 

Awareness and 
possible 
collaborations 

4 Mailing to 
RTVE 
journalist 

Journalist Text E-mail 5 Dec-
2005 

Awareness 

5 Visit to 
TELEMADRI
D 

Journalists and 
media 
professionals 

Project presentation 
and discussion 

Interviews 3 Feb 
3rd 
2006 

Awareness 

6 Disseminatio
n and 
awareness 
strategy 
meeting of 
Unit E2 

IST project 
representative 

Project promotion 
and leaflet 
distribution 

Oral 
presentation. 

na Feb 
16th 
2006 

Awareness 

7 R&D of TDT 
interactive 
services 
meeting 

Professionals 
related to TDT 

Project promotion 
and leaflet 
distribution 

Oral 
presentation 

Na Feb 
21st 
2006 

Awareness 

8 E-bulletin ATOS all 
company 

Article E-mail 5000 Feb-
2006 

Awareness 

9 Contact with 
account 
managers 

ATOS ORIGIN 
account 
managers 

Peng 
demonstration 

Oral and visual 
demonstration 

2 March 
7th 

Awareness and 
potential 
collaboration 
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10 NEM 
(Networked 
Electronic 
Media) 
General 
Assembly 

Media 
professionals 

Project promotion Oral 
presentation 

na March 
8th 
2006 

Awareness and 
potential 
collaboration 

11 Contact with 
media 
professional
s 

Media 
department 
managers from 
ATOS ORIGIN 

Project presentation Demo 
presentation 

Na April 
2006 

Awareness and 
potential 
exploitation 

12 Contact with 
Spanish tv 
group 

Voccento 
(Spanish regional 
tv group) 
managers 

Project presentation Demo 
presentation 

Na May – 
June 
2006 

Awareness and 
potential 
exploitation 

13 Contact with 
potential 
clients 

Chambers of 
Commerce 
Council 

Project presentation Oral 
presentation 

na June 
2006 

Awareness and 
potential 
exploitation 

14 Contact with 
potential 
clients 

Chambers of 
Commerce 
Council 

Project presentation Oral 
presentation 

na June 
2006 

Awareness and 
potential 
exploitation 

15 Presentation NEM event held 
in Brussels 

Atos made a 
presentation of its 
research activity on 
retrieval information 
systems. PENG 
was mentioned as 
one of the projects. 

Oral 
presentation 

Na 10,11 
Octobe
r 2006 

Awareness  

16 Brochure 
distribution 

eNEM (Spanish 
platform for NEM) 
event held in 
Brussels 

Atos delivered 
PENG brochures in 
the eNEM event 

Brochure 
delivery 

Na 10,11 
Octobe
r 2006 

Awareness  
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RTSI  
 
 

 Action Target Group  Dissemination 

Activity  

Means Estimated 
Size of the 

Target 
Group 

When  Expected 
benefits 

1 Contact with 
news 
agencies 

News agencies Project 
presentation. 

Phone calls 
and email. 

Eight news 
agencies. 

April – 
June 
2005 

Obtain 
multimedia test 
material and 
awareness 

2 Visit to 
TELEMADR
ID 

Journalists and 
media 
professionals 

Project presentation 
and discussion 

Interviews 3 Feb 3rd 
2006 

Awareness 

3 Contact with 
RAI 

Italian National TV 
station 

Strong contact with 
Roberto Rossetto 

Phone calls 
and email 

 2006 Future use and 
development of 
PENG 

 
 
 


